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“Lead Management”
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The “buying” process begins long ms."“n“"n"
before a sales person contacts a
prospect. The fuel that drives a BHA""E[S
prospect from latent interest to

TWITTER
active demand is created, curated .
or procured by a brand, distributed  FAGEBOOK |
over social channels and measured QUORA / FOCUS / LINKEDIN .
against business objectives, The 08 SITES .
Content Grid v2 is a framework for BLOGS / WEBSITE -
the pracess of Content Markating. YOUTUBE / VIMED ||

BUSINESS OBJECTIVES

BORED AT WORK

PROSPECT GOALS
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KEY PERFORMANCE INDICATORS

TRAFFIC / PABE VIEWS / TIME ONSITE OPEN / CLICK-THROUBHS QUALIFIED / ACCEPTED LEADS
CONTENT DOWNLOADS INQUIRIES / DATABASE GROWTH MEETING WITH SALES i
> < = INBOUND LINKS / PAGE RANK FORM SUBMISSION RATE OPPORTUMITIES MARKADSMAL
b O RA N N A K . J O N S D OTT I R MBA FANS / FOLLOWERS FUNNEL CONVERSION (STAGE CHANGE) ACTIVE PIPELINE / PIPELINE VALUE A MANNAMALI

MENTIONS / COMMENTS / SHARES CLOSED DEALS
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n Facebook.com/markadsmal

MARKADSMAL Linkedin/in/thorannakristin
A MANNAMALI EJ Twitter.com/thoranna

Pinterest.com/thoranna

E';‘j Blogg.thoranna.is

YouTube.com/markadsmalin

ﬁ Plus.Google.com/+Marketing-Untangled


http://blogg.thoranna.is/
http://www.twitter.com/thoranna
http://www.linkedin.com/in/thorannakristin
http://www.pinterest.com/thoranna
http://www.youtube.com/markadsmalin

