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Coca Cola auglysing i kringum 1950

Tor a better start in life y
start coLA earlmr'

. How soons too soon?

‘ Not soon esough Laborstory tests over the last few years
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carly formative period have a much higher chance of gaumng
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for a better start in life =
start covA earlier |
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' Bave provens that babies who start drinking soda during that
carly formative period have a much higher chance of gaimng
accoprance and ‘fittng @” dunng those swhward pre-toen
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How soon Is too soon?

Not soon enough. Laboratory tests over the last
few years have proven that babies who start
drinking soda during that early formative period
have a much higher chance of gaining acceptance
and "fitting in" during those awkward pre-teen and

teen years.

So, do yourself a favor. Do your child a favor. Start
them on a strict regimen of sodas and other sugary
carbonated beverages right now, for a lifetime of

guaranteed happiness.




NETFANG



|. Selja meira til naverandi v.v.
2. Kanna hug vidskiptavina
3.VaraVERENI AL DT FANG
4. Proa vorur og pjonustu

5. Finna nyja vidskiptavini

6. Laekka kostnad



e
ELECTION NIGHT
WITH BARACK

Your chance to
meet the President

| - GET STARTED
4 1 \




1.000 postlistar
350 fyrirtaeki



Forsendur dagsins

Finna betri leidir til ad

selja vorur og pjonustu




Think ditferent.







GRUNN ATRIDIN



Lykilatridi i “Rafranni markadssetningu”

Avinningur
VideigAiUskllabod
Hzfileg tioni skilaboda




Hvad segja 1.000 postlistar okkur?

Innan vid 2% markhopagreina
98% senda ollum somu skilabodin

Stor hluti spyr adeins um netfang

Hver er arijon@gmail.com ?


mailto:arijon@gmail.com
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To | /Bjarki PEtursson

ﬂ If there are problems with how this message is displayed, click here to view it in a web browser,
Click here to download pictures, To help protect your privacy, Outlook prevented automatic download of some pictures in this message.

Vefiiigafa | Minar sfillingar | Afskra mig [JLike []Tweet Dﬁﬂrar‘ns&ﬂdﬂFlﬁﬁtiﬂﬂ ¢ Be"y ﬁtn ess
sent a alla

vidskiptavini

BELLY FITNESS

Skemmtilegt sfingakerdi med frabserum danssporum og sfingum, sem allir geta tileinkad

sér. Belly Fitness timamir byggjast upp a danssporum og hreyfingum tengdum magadansi, par
sem dherslan liggur 4 mjadmir, maga og brjéstkassa. |lok hvers tima eru teknar teygjur fysir allan

likamann.




Nyting tolvuposts i markadsmalum

Avinningur
Videigandi skilabod
Hzefileg tidni skilaboda



MEGUM VID KYNNAST
PER BETUR?

EFVID LOFUM

AVINNINGI OG VIPEIGANDI
SKILABOPUM




Finnst pér gaman ad fara i leikhas? [ Ja Knattspyrna =
Finnst pér gaman ad fara i bio? [ Ja Handbalti [
Finnst pér gaman ad lesa bakur? C Ja Karfubolti [
Hvers konar tonlist hlustar pid a? = Popp Golf [
Sund =

[l Rokk :
- . Tennis [
Kl:r"as"aka Badminton [l
[ Kantri Skokk |
[l Rapp/Hip Hop  Langhlaup B
[l R&B Hjdlreidar E
Mdtorsport =l
Skidi [
MAT“R Stangveidi =
Skotveidi =
Finnst pér gaman ad fara 0t ad borda? B Ja Likamsraekt O
Hvada matur er i uppahaldi hja pér? [ Pizza Dans O
i Bardagaiprottir =

[l Sushi

_ Blak =
CJ Fiskur Fimleikar E
[ alskur/Pasta Hestamennska [
[ Kjot/Steikur  ishokki [
[ Grasnmeti Skautar =
[l Austurlenskur  Spila [l
Prjgna ]
Hefurdu ahuga a ferdalogum? ] Ja innanlands Eldamennska [
[T Ja. utanlands FJE_HQDHQW O
Kvikermyndir [
Tazkni og visindi =l
Whyndlist =l
Annad =

KLARA KONNUN ,




Verkefni var sent:
Opnad [ postforrit
Oprnad i vafra

Samtals opnad
Smellihlutfall

Opid Smellihlutfall
Adilar sem opnudu ekki
"Hart endurkast”
™jukt endurkast”
Afskraningar

Fioldi

13108

6083

224

0224

5341/ 13108
5341 [ 6224
Gag4

0

0

98

0

100,00 %
46,944%
1, 71%
47,4948 %

40, 75%

85,81%

22,52%
0,00%
0,00%
0,75%
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Markhopagreind gogn

Ejgahasrl?ﬂaturerfuppéhaldi Fjoldi Prosentur Breyta Ahugamal Fjdldi Prosentur Breyta
Pizza 1029 7 63% Pizza ] | Knattspyrna 1677 5, 73% Knattspyrna
= g— B — 1= Handbolti 1351 4,62% Handbolti
Fickur 2533 3. 57% Fickr = Karfubolti 502 1,71% Kirfubalti
italskur Pasta 1953 14,53%  [talskur/Pasta = Gof 1085 3 71% Golf
Kjt/Steikur 3207 23,79% Kjt/Steikur [= sund 1321 431% Sund
Greenmeti 1270 9,42% Greenmetisréttir J s 147 0,50% Tennis
Austurlenskur 2213 16,42%  Austurlenskur = Badminton 275 0,34% Badmintan
1=| skokk 860 2,945 Skokk
] * Langhlaup 290 0,99% Langhlaup
] ' Hijolreidar 1083 3,705 Hjolreiar
] * Motorsport 55a 2,01% Mdtorsport
I=| skia 1041 3,56% Skidi
] | Stangwveidi 1267 4,33% Stangveidi
] * Skotveidi 5923 1,79% Skotveisi
= Likamsraskt 1974 6, 74% Likamsraekt
1=| Dans 1204 4,11% Dans
] " Bardagaibrattr 175 0,60% Bardagaibrottr
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] afskraaur
D Brotinn

CI KT

2 Ahugamal = Afpreying = Uppahalds tdnlist = Matur og drykkur

Knattspyrna Finnst gaman ad fara i Popp Finnst gaman a3 fara Ot ad
Handbaolti lekhiis Rolkd bor&a
Karfubolti Finnst gaman a2 fara i bid Klassisk

Golf Finnst gaman ad lesa baskur [ kantr

Sund O Rapp/Hip Hop
D Tennis D R&B

[T Badminton

[ skokk

O Langhlaup

Hidlreidar

O Métorsport

Skii

D Stangveidi

[T skotveii

[T Uikamsraskt

D Dans

O Bardagaibrottir

[T Blak

[T Fimleikar

[T Hestamennska

fshokki

O Hjolabrett

O Spila

O Priona

Eldamennska

O Fiallgérgur

Kvikryndir

Taekni og wisindi

Myndlist

[ annaa

2 Uppahalds matur a Hefur ahuga a
ferdalégum

Pizza
Sushi Innanlands

Utanlands

Italskur fPasta
[ Beea

Kt Steikur
Fisgkur

[7] Greenmetisréttir 22
Austurlenskur




2 Uppahalds matur

D Pizza

[C] sushi

[ Italskur/Pasta
[T kjat/steikur
Fiskur

[C] Graenmetisréttir
[T Austurlenskur

3

= Ahugamal

D Knattspyrna
[C] Handbolti

[ karfubolt

[ Golf

Sund

|:| Tennis

[C] Badminton

[ skokk

[ Langhlaup

I7] Higireizar

[ Matorspaort
[ skia

D Stangveidi

] skotveiai

[C] Likamsraekt
Dans

[ Bardagaibrottir
[ Blak

] Fimleikar

[T Hestamennska
[C] fshokki

[ Hjdlabrett

[ Spila

[ Pridna

[C] Eldamennska
[ Fiallgéngur
[ Kuikmyndir
[T Taekni og visindi
[ Myndlist

|:| Annad

PUNKTAR

= Afpreying 2 Uppahalds tonlist =2 Matur og drykkur
Finnzt gaman aa fara i Popp Finnzt gaman aa fara it ad
leikhis ] rokk borda

[ Finnst gaman a fara i big [ k1assisk

Finnzt gaman ad lesa baskur [ kaniri

[ Rapp/Hip Hop

[ ras

t sér o Hefur ahuga a
bbstilbod ferdalégum

Innanlands
—_— —_— Utanlands
[ B=ai
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MARKHOPA.-
GREINING
EFTIR LIFSTIL




UM 375 PUSUND
AFGREIDSLUR
A DAG




Maslow Pyramidinn
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| hvad eyda islendingar?

Mynd 4: Samsetning einkaneyslu / Consumption, compounded proportions

100%
90%
m
80% Annad samtals
T 70%
E Tomstundir og menning (09)
= 60%
!
E oo W Ferdir og flutningar (07)
& 40%
Q
% 30% ® Husnaedi, hiti og rafmagn (04)
20%
10% ® Matur og drykkjarvorur (01)
0%

2005 2006 2007 2008 2009 2010 2011 2012

Heimild: Hagstofa Islands
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Islendingar eyda

| milljardi a dag




| hvad eydum vié?

Hlutfall Radstofunarfés heimilanna

1%
e nntun

3 um 30% af
radstofunarfé fjolskyldu
fer i lifstilstengda peetti

Afeng og tobak

r

Hatel og veitingastadir

B 6,4%
Adrar vidrur og pjonusta

. . . 11,3
Tomstundir og menning

" = - SJH
Fjarskipti

. 3.8%
Heilsugesla

- " mgm - 4,?%
Husgdgn, heimilisbanadur o.fl.

i 5,0%
Fit og skor

. . 14,5%
Ferdir og flutningar

Husnaedi, hiti og rafmagn

. 14,9%
Matur og drykkjareGrur

0,0% 5,0% 10,0% 15,0% 20,0% 25,0% 30,0%

@ Hiutfall

Heimild: Hagstofa islands
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Um 70% af eydslu er haegt ad hafa ahrif a

Matur og drykkjarvbrur
Ferdir og flutningar
Tamstundir og menning
Adrar virur og pjonusta
Fiit og skor

Hotel og veitingastadir
Hisgogn, heimilisbdnadur o.fl.
Fjarskipti

Menntun

Afeng og tobak
Heilsugesla

Husnzedi, hiti og rafmagn

Hlutfall Radstofunarfés heimilanna

\H R
H
11_3%| 68% af radstofunarfé
6.4% fjolskyldu er haegt ad
- hafa ahrif 8 HVAR
J “_ pbad er radstafad
4.3'9-5'
4,?'56-'

.1.255'
i

0,0% 5,0% 10,08 15,0% 20,0% 25,05
W Husnzedi, hiti og rafmagn W Heilsugesla lﬁ.fmg' 0g tobak W Menntun
u Fiarskipti ul Hisgogn, heimilisbinadur o.fl. @ Hotel og veitingastadir il Fot og skar

W Adrar virur og pjonusta

Heimild: Hagstofa islands

il Tomstundir og menning §l Ferdir og flutningar W Matur og drykkjarvorur

30,0%
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EF VID VITUM LIFSTILINN

bA GETUM VID
EIGNAST
VIDSKIPTAVININN




Hvert er virdi lifstils gagnanna?

Tekjur

Markmidid er ad
skilgreina gogn eftir
verOmeeti peirra og
vinna adallega med

gogn sem skila harri

Hér viljum vid safna mest af gégnunum okkar

bvi pau hafa mestu ahrifin til tekjumyndunar

. AN

avoxtun ( Return on Investment)

Pekking

32




PAD ERU ENGAR
TILVILJANIR




Nyting tolvuposts i markadsmalum

Avinningur
Videigandi skilabod
Hzefileg tidni skilaboda



KERFISBUNDIN VINNA
VID AP KRAEKJA |
NEYTENDUR OG
EIGNAST PA TIL
FRAMTIPAR




Moment

@

of truth
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Leidir til a0 KRAKJA netfang

Rafraen

\gestabék

Kassakerfi/

\Spjaldtblva |

Hofudstodvar

Skrifa & mida

—

Flyer /

\Heimasiéa

bjonustuver
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HVERNIG LIKADI
PERVARAN?




Kaupferill voru og pjonustu

Mat a
vorum og
bjonustu.

Kostir skodadir |

(Verd, gaedi,
magn, staerd)

40



vorour

Inbox (20,480}
Starred
Important
Sent Mall
Drafts (154)
Spam (33)
Qrcles
Friends {2,868}
Family (1)
Acquaintances
Fallowing
[Gmail]Trash
Follow up
INBOX/Andri (15)

Unable to reach Zenter
Mail, Flease check
your intemet
connection. Help

o Andri Thorlacius

v Andn Thorlacius

o Chnstopher Lund

o Hrafnhildur Aradottir
¢ Johannes Gunnar

¢ Jon Sigurasson

o Skarphedinn Stain
o Audur Fridriksdottir
@ brynjar

o oli@internatidis

- Il

Move to Inbox

‘ More ~

Takk fyrir ad hringja inn i pjonustuverid okkar. V0 vonum ad pa hafir fengid

lausn pinna mala og adb pjonustan hafi verid okkur til soma

OKkur langar Ul a0 bioja pig um ad taka érstutla kdnnun sem er nér ad

nedan

Kvedja,
starfstolk Vardar

HVERNIG FANNST PER PJONUSTAN?

Mjog god

Fiotieg. hjalpsom Agaet, en teekesen t ad

gera belu

Mjog léleg
Pvi midur, stodst petta
ekxl vEningar minar

Vordur tryggingar | Borgartini 25 | 105 Reykjavik
vordur s 514 1000 vorduri@vordur, s

vordur
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FRAMTIDAR
VIDSKIPTI  TOYOTA




AQd hafa ahrif a vardveisluna

| aia | snie | Vexe | Verdwei | Enduvekie | Haldei

_. Oveent anaegja 2

Hagnyt eftirfylgrii 2 Rty

Kénnun um anzegju Oveent anzegja

0g medmeeli

Eftirfylgni 1 :

Er allt Eins og
bad 4 advera ,*, Med pvi ad leggja skynsamlega rod af viobrogdum

ofan a hefdbundin vidbrogd er hagt ad hafa mikil

ahrif 4 kauphring vidskiptavinar

Velkomin(n)




A 30 sekindum er haegt ad bua til 350 daga samskipti

Dagur

@ @
(4 W [ -

Tilbodsverd
iPhone 6 Plus 16GB
Tllbodsyero j2f1.990.-

TAKK

Dagur
10

Tilbodsverd
iPhone 6 Plus 16GB
Tilbodsverd 124.990.-

Listavera 139.9

KROSS OG

UPP SELJA

Dagur
90

Dagur
145

Dagur
350

@ @ @
[ - (4 > (4 >

Tilbodsverd
iPhone 6 Plus 16GB
Tilbodsverd 124990

HVERNIG
LIKADI PER

VARAN?

Tilbodsverd
iPhone 6 Plus 16GB
Tilboésyerc) j24.990.-

BOD A
NAMSKEID

Tilbodsverd
iPhone 6 Plus 16GB
Tilboésyerc) j24.990.-

NY VARA
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EG ATLA EKKI AP
SELJA PER
EG ATLA AD EIGNAST
FRAMTIDAR VIDSKIPTI




HVERSU MIKILS VIRDI
EREITT NETFANG?




FYRIR PANN SEM
NYTIR PAD RETT?




LIFETIME VALUE
OF

A CUSTOMER




NOTUM BETRI LEIDIR
TIL AP SELJAVORUR
OG bJONUSTU




\’-—‘-mlﬂ~ooﬁ-.—-.—
h‘-"‘ - avew Aoeor cope Aum | cmnie bove
' . ol 1 el et Smmgures Jum b stwr pmn owl
v e e e i by e votwr g g~
were aahed, “What Mbe 4 s o mmdne wmee Nads o
“*"*'_ [P R S PR D ———  gp——

mh“u— rmem tmd emw bew el et e
"u, — thsrams ss - Swe s cmmde Ve |

" mew e e e gy we e

THE DOCTORS' CHOICE IS AMIRICA'S CHOICE!
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Auka glaerur




Hringras samskipta




L Selja
L aekka ( |
{kostnaé L Spyrja
NETFANG
LVaréveita L S\zi?rlfija

p

L Proast
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Nokkrar stadreyndir

um tolvupost



Vex um 3% a ari
205 milljardar a dag

Medal fjoldi netfanga = 1,7

Samfélagsmidlar keyra voxtinn

Heimild: Radicati Group



ROI by Channel

| T
| R
e
| -

[

Source: Direct Marketing Association



75% 2.6

PREFER EMAIL HOURS PER DAY
COMMUNICATION CHECKING EMAIL

Sources: Direct Marketing Institute & McKinsay Institute
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58%

Check email first thing in the morning
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18% 58% 48%

Email Phone Facebook Games

Source: Adobe — “2013 Digital Pubkshing Report: Retall Apps & Buying Habits
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Email and the internet top the list of
important tools for online workers

Percent of working internel users who say each is “very

important” to doing their job ...

The internet

Cell or smartphone m

Social networking sites I 4
like Twitter, Facebook
or LinkedIn

PEW RESEARCH CENTER

6l




ROI by Channel

| T
| R
e
| -

[

Source: Direct Marketing Association



