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WE SIMPLY
MUST HAVE
AN APP!

BECAUSE
EVERYBODY HAS
AN APP!



158 PM

- Where is my luggage?

What's the status of my claim?

\ce\andair

RENTEINRY
Can | select a seat?
SR RN
| would like to change
my flight. Can you help?
P A W
How do | fill out my
APIS information?




990

Apps from hotels, airlines
and OTAs don’t compare to
Facebook Messenger

HOTEL CHAINS AIRLINES OTAs
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App Downloads (Millions)
Source: App Annie, Aug 2016 and Statista.com, Aug 2016.



App & mobile site usage for top travel activities

Prefer app

Google, ThinkWithGoogle, 2016
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Use a loyalty program
Use a digital ticket/boarding pass

Check into flight or accommodation

Book a flight
Check flight times

Book accommodation
- Find address/contact information of a travel agency -
Write a review for a destination
Look at things to do/tourist information while traveling
Look at flight options

Look for discounts or offers
Look at accommodation options
Watch videos about accormmodation or the local area
Make a last-minute booking
Look at rental car options

Look at things to do/tourist information before visiting

Prefer mobile website
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Delightful
User Experience

It’s not enough to just offer our
services on mobile web or
native app. The user exp rience
~IIneeds to be delightful, intuitive
L and constant’improvingto get

‘ e attention and loyalty.
7 |







Mobile usability

00%

of leisure travelers say
that mobile usability

Issues IS their main
reason for booking
on another device.

Google, ThinkW ithGoogle, 2017



Engage with our
Customers

Being able to

communicate relevant
and helpfulinformatio
to our customer at every
stage of their journey is
of huge value to them.




Relevant and helpful messages

Google, ThinkW ithGoogle, 2017



Most useful notifications
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find travel

notifications on
mobile useful

Google, ThinkWithGoogle, 2016

Trip status (e.g., flight delayed, check-in time)
New discount or offer

Price change of a flight you're looking at
Reminder of a booking/purchase in progress
Loyalty points update

Upgrade to the app itself (e.g., new feature added)
Recommendation of a product/service

New product or service available



lcelandair
Crew App







