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Grocerins

Carratonr

7 This is your first transaction here

March grocery challenge

€224 spont this month

Tt 10085

Hiking & wild life

Pankpacsney arahis

Pizza
Offors you 20% cash back of ali
pLrzay in tholr store
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HALLENGES

Spending meter
€1.200

New challenges

Restaurant challenge
Spend 50N lass on restaurants
this month

Stanted 1S Januery

Fast food challenge
Reduce your fast food spending
by 40N this month

Started three doys 290

Fuel challenge
Ride the bike to work. Speng
SO% less on fue
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Feed me!

| want the money on your
currant account

Q00

Maonstar oot

€528

Back to feod

Gilve it back!
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Landslagio i1 fjarmalapjonustu er ad gjorbreytast

The Game is Changing

BANKS

FINTECHS

APPLE, AMAZON, GOOGLE &
THEIR FRIENDS



Tolfreedl ur Meniga appinu

55%  40%

virkra notenda skoda notenda hafa tekid askorun
itarupplysingar um |
feerslur

60%  10%

notenda nyta sér
notenda breyta tilbod

flokkun i Meniga
appinu

10,000 kr.

medalsparnadur hja peim sem hafa
tekid askorun

30%

meiri notkun a appinu
hja peim sem hafa
tekid askorun



Kvaroi verour til

Eru allir notendur jafn virkir?
Getum vi0 metid baetingu i frammistodu eftir breytingar?
Hvad med mogulegt bakslag?

Tekst okkur ad draga petta saman i eina t6lu eda kvarda?




Krofur til kvaroans

Kvardinn parf ad vera a lokudu bili

barf ad vera reiknanlegur afturvirkt

Viljum geta metiod hvers vegna gildid breytist milli timabila
Hver notandi parf ad fa maeligildi sem breytist yfir tima
Samanburdarhafur milli notenda og milli timabila

Ekki endilega borinn saman milli forrita/banka



Hvao er engagement?

Helgun a islensku

Vill folk taka patt?

Sér folk virdi i pvi ad nota lausnina?

Akvedur félk ad koma aftur?

Er folk tilbuid ad gera floknar eda timafrekar adgeroir?




Fjolpeettar meelingar

Vid skiptum maelingunum i sex hluta
Hver hlutmaeling gefur einkunn a bilinu 0-10

Tryggd (Loyalty)
Tioni (Recency)

Reglusemi (Consistency)

* Smellidypt (Click Count)

 Timalengd (Duration)

Nyting (Interaction)



Dregio saman

 Tokum medaltal hlutmaelinganna
 Mikilvaegt a0 geta dregid fram stakar hlutmaelingar

* Dreifist nokkuo fallega
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0% I - - - .
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Synishorn

,Pad opnudu nokkur pusund manns appid. Hvad for urskeidis?”
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Synishorn
Folk hefur ekki ahuga a fjarmalum rétt a medan pad spredar
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Synishorn
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Notendur sem taka askorun syna betra engagement
Engagement Index by Challenge Activity
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Hvao neest?

Kvardinn er i stodugri proun

Markmidiod i allri voruproun hja okkur er ad na honum hazerra
Med pessu moti maelum vid sambaerilega hluti i 6llu appinu
Vonumest til ad fa folk til ad baeta fjarhagslega heilsu sina
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