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Green banking
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”0 menlga Products Services Merchants Clients

Meaningful
Engagement

Banks can learn a lot from the user experience of
Facebook, Fitbit & other digital leaders. See how
banks can develop meaningful engagement.

.
Get insight paper ) —




Peningarnir virka
betur i Meniga

Fadu fullkomna yfirsyn yfir fiarmalin i Meniga.
Settu bér markmid og fylgstu med i appinu. bad
er einfalt ad nota Meniga og pad kostar ekkert!

C Nyskraning )

Skodadu Meniga
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Footprint

A

Carbon footprint | .~ ...

Empower your
customers with
Carbon Insight

Your estimated carbon footprint, [ v ¢ 0 s s v e s e e

based on your purchases is T
Drive customer engagement, develop new green products, 806 . coz. TR N
and make your CSR strategy more robust. This bl tht misiais oo grovwing 8. 700p o

------------

............

Learn more

Carbon footprint by categories

Tap on the categornes to see how to



~. meniga

Empower your
customers with
Carbon Insight

Drive customer engagement, develop new green products,
and make your CSR strategy more robust.

Learn more

¥ Products ¥ How we can help

Products v Our clients Resources m

Footprint

Carbon footprint

Your estimated carbon footprint,
based on your purchases is

806 kg CO2e

This equals the emissions from growing 6.700kg of

potatoes or producing 22kg of beef.

Carbon footprint by categories

ﬁﬂ

30%

Tap on the categories to see how to

¥ Our clients ¥ Meniga in a minute
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Featured Story

Powering the first
gamified Digital
Bank in ASEAN

(o) Lower cost Net Promoter
>50 /0 per acquisition >40 Score (NPS)

-H-H- UOB Read story >
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Featured Story
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Discover
value in
data

Drive
engagement
and revenue

Data Management

» Data Consolidation & Enrichment
» Data Discovery

» Aggregation Hub

Beyond Banking

Carbon Insight
Cashback Rewards

Marketing Intelligence

Deliver
financial self help
at scale

Create
banking apps
customers crave

Finance Management

Personal Finance Management
Business Finance Management
Cashflow Assistant

Smart Money Rules

Services

» Innovation Workshop
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Personal Finance
Management

Meniga's mission is to improve people’s financial lives by
creating healthy financial habits over time. For the past
decade we have perfected highly engaging PFM solutions
that pund long-term loyalty through a delightful customer Finance Management
experience.

Request Demo

4 90/ increase in monthly 1 o 0 O/ increase in time 71 0/ increased 5 9 N Ps Net Promoter
(o] (o] spent on app (o] customer loyalty Score

active users

Browsing Now: Products » Finance Management » Personal Finance Management
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virka betur |
Meniga

Fadu fullkomna yfirsyn yfir fjarmalin®i Meniga.
Settu pér markmid og fylgstu med a vefnum eda
i appinu fyrir iPhone og Android sima. bad er
einfalt ad nota Meniga og kostar ekkert!
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Meniga.is

Peningarnir pinir
virka betur i Meniga

Fadu fullkor

yn yiir Gdrmalin | Meniga

Settu pér markmid o nu fyrir
iPhone og Android

Meniga og pad kostar ekkert!

Skradu pig | Meniga

tylgstu med

bad er einfalt ad nota

Medal hundruda fyrirteekja sem bjéda upp a tilbod | Meniga
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¥ spilavinir

Sérsnidin tilbod

Tilbod sérsnidin handa pér.
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Meniga.is

Site-map and wireframes

Goals

1. Get more people to use Meniga

2. Increase usage of Offers

3. Sell services to businesses (Offers and Market Watch)

4. Represent our company in the eyes of the Icelandic public

Needs / Stories

As a person | want to use Meniga's web and mobile applications so | can lead
a better financial life.

As Ice-biz | want to be able to provide relevant and correct content on my
website so that my services are visible and easily obtainable.

As a business owner | want to know how Menigas offers can help me sell my
products or services.

As a business owner | want to offer discounts to customers through Meniga
so | can increase sales.

As a business owner | want to know more about my market and competitors
so | can make data driven business decisions.

As someone interested (e.g. press or institutions) | want to know what
Meniga is and does as a company.



Wireframes & Information architecture
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Peningarmir pinir virka betur | Meniga
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Hvad segja vidskiptavinir Meniga?
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N, Fyrirtaski

Peningarnir pinir virka
betur i Meniga

Fadu fullkomna yfirsyn yfir fiarmalin | Meniga. e
Settu pér markmid og fylgstu med  appinu. bad T
er einfalt ad nota Meniga og bad kostar ekkert!
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» Google Play & App store
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Tilbod sérsnidin handa pér. Bara
virkja, kaupa og fa endurgreitt.

”
Opnadu Meniga Virkjadu tilbod Versladu med Fadu afslattinn
appid sem hofda til pin
Pessi fyrirtaeki bjoda upp a tilbod i
Meniga
VAPiANG'  NELLY.COM  LYKQ RoyaDesign nomelioom M
Viokiptalausnir

Rekur pu fyrirtaeki?

Med 305tod Meniga geta fyrirtaeki ndd mikilvaegu
samkeppnisforskoti med gagnamidadri
markadssetningu. Vid getum stutt vid bitt
markadsstarf med einstokum markadsgreiningum og
fridindakerfi sem byggir 4 sameiginlegum &vinningi
med vidskiptavinum
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Svona synir Markadsvaktin stéduna hja
pinu fyrirtaski

Meniga leidir saman
fyrirtaeki og neytendur

Graphic for offers and market
Customers (13m) ‘watch combined.
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raunverulegs ahrif marksdsadgerds.
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“Markadsvakt Meniga veitir okkur einstaka innsyn i
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aukinni samkeppni  dkvednum svadum.”
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Helping people lead better
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For Banks

~. meniga

Empower your
customers with
Carbon Insight

Drive customer engagement, develop new green products,
and make your CSR strategy more robust.

Learn more

s Products r How we can help

Products ~+  Ourclients Resources

A2

Carbon footprint

Your estimated carbon footprint,
based on your purchases s

806 . coz

Carbon footprint by categories

BN -0

30% 27% 1% 17%

Tap on the categories to see how to

W Our clients Y+ Meniga in a minute

Specialising in transforming

your Digital Bank

Data Management
» Data Consolidation & Enrichment

Finance Management

Personal Finance Management



For Banks

~. meniga
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Personal Finance
Management

SONPS

Bromaing New: Sreacts + Fininca Minspmrark

Super charge
customer engagement

Today’s banking customers expect more from
their digital bank. In order to create the most

highly engaging Personal Finance platform, we
have extensively researched the psychology
behind digital habits. We continue to
. b
L] -
B Ao ot
L]
o .
Jrsonal Finsnce
e Beat the tech glants

in digital banking

Competition is intensifying in the banking sector
o] with technology giants, social media leaders,
and fintechs targeting various parts of the

hts for your bank -
Insights to your customer

Our Products make
digital banking
personal

ﬂ

Find out
can innovate

~. meniga ooty wenms s [

Empower your
customers with
Carbon Insight

Specialising in transforming
your Digital Bank

e Data Management o Finance Management

Discover

Oeltver
\ o 4 Beyond Banking ° Services
e Camacs e e

300%

Innovating v
Banking

+165

Please complete the

form to download

~. meniga s < G wmoncns [

Featured story
Powering the first
gamified Digital
Bank in ASEAN

>50% >40

##uos Rosd story >

We are obsessed
with results

uos

Find out how banks
can innovate with
Open E

#uoB q :

Powering the first
gamified Digital
Bank in ASEAN

e Mo o
uoB Singapors, Indonesi, Thallan Oata Mansgement 20
>50% >50% .. >40 >60%

UOB s a leading bank in Asia with a
global natwork of more than 500
offices in 19 countries and territories in
Asia Pacific, Europe and North America

Notifications for upcoming payments
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Specialising in transforming
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