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e the engine

Hver er pessi Péranna?

Senior Digital Strateqist, The Engine Nordic

« MBA med aherslu a strategiska
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e the engine

Styttum malid
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e the engine

Hvad eredda SEO

Hofum pad stutt - pid vitio petta ;)

It's a set of processes aimed at improving your
website’s visibility in search engines(such as
Google). All with the goal of getting more
organic traffic.

- Semrush Blog



e the engine

Ymis lykilatridi

e Undirbuningur fyrir vefsiougerad e Notendaupplifun og bestun fyrir
e Rannsoknir snjallsima

e “On-Site” teeknilegt e Eftirlit oggreiningar

o “Off-site” e Heima, um allan heim, i akvednum
e Efnismarkadssetning geirum

e SEM



e the engine

Ymis lykilatridi

e Undirbuningur fyrir vefsidugerd e Eftirlit og greiningar
* Rannsoknir  Stadsetningar, geirar
* “On-Site” taeknilegt e SEM

» "Otf-site’ + Aldrei buid

o Efnismarkadssetning
e Notendaupplifun og bestun fyrir
snjallsima



Undirbuningur fyrir vefsiougerd



e engine

Undirbuningur fyrir vefsidugerd

Markads- og
lykilorda rannsoknir

Samkeppnis- Efni og annad a
greinining vefnum
a2knil. hradi Bestun a UX : : : Veftré
og ad hladast og f. mobile Innri og ytri hlekkir og URL
E International SEO KPls 0og greining SoMe tengingar m



e engine

Undirbuningur fyrir
vefsiougero

Markads- og Samkeppnis- Efniogannad a
lykilorda rannsoknir greinining vefnum
Taeknil. hradi Bestun a UX . . . Veftreé
og ad hladast og f. mobile innri og ytri hlekkir og URL
M International SEO KPIs og greining SoMe tengingar m




Undirbuningur fyrir
vefsiougero




e the engine

Rannsoknir

e Markhopar
e Samkeppnislandslagio
e [ykiloro




"On-site” teeknilegt




e the engine

“On-site” taeknilegt

o “Title tags” e Adlogun ad snjallsimum (e. mobile
e Metalysingar responsiveness)

 Header Tags(H1, H2, o0.s.frv.) e Hradi

e [Lykilordabestun e “Canonical tags”

e URL struktur e Robot.txt

e |nnrihlekkir e Veftre

e Alt textara myndum e Skema "‘markup”



e the engine

Sky

isky s
hitps:fiwww sky.is 3

Grunnurinn Sk

Sky er felag fyrir folk og fyrirtazki | upplysingatakni. Vid midlum pekkingu og tengjum folk sem
starfar | eGa hefur ahuga a upplysingatakni. Hiutverk Sky er ...

Titlar / Title Tags* Meta lysingar Header Tags (H1, H2...)

e Um hvad er sidan? e Hefur ekki bein ahrif a e Skipulag aefni

e Adallykilord ‘ranking” en hefur e Brjota upp efnid

e Hluti af skilgreiningu a veruleg ahrif a smelli e Koma lykilordum
efni vefsins e Smellir geta haft ahrif sterkt a framfeaeri

a “ranking” til lengri
tima



e the engine

Efni og lykilord

Lykilordabestun

o Strategisk notkuni
efni

e Setjastrateqgisk en
edlilegainniefnid

URL struktur

e SEO “friendly” URL
o | zesilegur

e Med lykiloroum

e |LOgiskur

Innri hlekkir
e Hjalparvid dreifingu a
‘Page authority”

e |Leldir notendur ad
videigandi efni



e the engine

Midlar og snjallsimar

Alt textar a myndum Adlogun ad snjallsima
e Lysing & myndinni (e. mobile responsiveness)
e Hjalpar leitavélum ad * Naudsynleqt
skilja hvad er & e (Google mobile-first
myndinni Indexing: Nota meira

mobile utgafu til ad
‘ranka” 0g “Indexa”

Hradi vefsins

e Haegur vefur hefur
sleem ahrif 3
notendaupplifun og
‘ranking”



e the engine

Uppbyqgging og leidsogn

“Canonical tags” Robot.txt og veftré

e Jvaereinssiour-seqgir e “Guides searchengine
leitarvélinni hvada sida crawlers”
er adalsidoan og a ad e Hvada siour a ad
koma uppileit ‘crawl” og “Indexa”

e Robots geta“lokad” 3
siour a vefnum

Skema “markup”

e Auka kodi sem hjalpar
leitarvélum aod gefa
gagnlegri nidurstoour

S.S. einkunnagjafir,
‘reviews” 0g annao slikt




e the engine

Robots.txt

& google.com/humans.txt

¢ 2 C (8 gogecmmmne & %)V 4B O #00

Google 1is built by a large team of engineers, desighers, researchers, robots, and others 1in
many different sites across the globe. It 1s updated continuously, and built with more tools

and technologies than we can shake a stick at. If you'd like to help us out, see
careers.google.com.




e the engine

Skema “markup”

https://www.facebook.com ... » Financial service :

New Direction Trust Company - Home | Facebook

Want to learn how to maximize your precious metals investments with one of the world's oldest
minte? .lnin Rill Himnhrev C.FO and Ca-Foininder of NDTCO, and Andrew

Rating: 4.6 - 19 votes

https://iwww.bodegaonmain.ca
Google party cake recipes X $ Q Bodega On Main — Main Street Vancouver
Waelcome to Bodega on Main, an updated twist on an old Vancouver culinary favourite. Al
Bodega on Main, we've added our own fresh take on the traditional ...
Q Al [ Videos [&)Images (& Shopping © Maps : More Tools Menu
e Download our Food Menu in PDF - Download Mercado Menu in ..
About 105,000,000 results (0.72 seconds) _
Gran Reserva
= P Nestied below Bodega on Main at 1014 Main Street, Gran Reserva ...
ReCIpes ® More results from bodegaonmain.ca »
hitps://Iwww.exploretock.com » bodegaonmaln i
- Bodega on Main - Vancouver, BC - Tock
el Bodega on Main is an updated twist on an old Vancouver culinary favourite, Opened in
» é’, 2015, by siblings Paul and Natalie Rivas, the pair have added their own ...
. ) . Classic Birthday Cake & Images for Bodega on Main
Birthday Cake Celebration cake recipes MyRecipes
Land O'Lakes BBC Good Food 45 ()
4.0 % % % % » (5) No reviews | :
Cake, land o, powdered sugar, =———iing-augas - 2 hr'55 min

Buttermilk, heavy cream,

frosting, baking powder

powdered sugar, eggs, baking

masks - Staff get temperature checks - Staff required to disinfect

appcues X

Google

Q Al @ News [)Images [ Videos ) Maps : More

About 108,000 results (0.53 seconds)

https://www.appcues.com
Appcues | Growth starts with engaged users

" How it works
You'll use the Appcues Builder (our Google Chrome Extension ...

Pricing
Whether you're at a Fortune 500 company or a startup, Appcues ...

Our company
Founded in 2013 by Jonathan Kim and Jackson Noel, Appcues set ...

Google

google home X n

SHOPPING VIDEOS IMAGES

User onboarding software
The gold standard in user onboarding softare ... Chances ...

ALL NEWS

More results from appcues.com »

latest gif clipat hd [N D

home screen internet explorer

Product Information in
Google Image Search

Bodega on Main

Webgite  Directions  Sawve Call

44 % %% % 1,201 Google reviews

Buzzy, intimate locale with leather banquettes & high ceilings
serving Spanish tapas, wine & sherry.

Service options: Dine-in - Takeout - No-contact delivery
Google Home - Walmart.com

Address: 1014 Main St, Vancouver, BC V6A 2W1
Walmart » Google-Home

Hours: Open - Closes 12a.m. ~

Meet your Google assistant. Google Home is powered by
the Google assistant. Ask it questions. Tell it to do things.
It's your own Google, always ready to help.

Health and safety: Temperature check required - Staff wear

surfaces between visits - More details

Product Information in
Google Search Results

Menu: bodegaonmain.ca Rating Price

4.4 % * %%+ (510) $110.99 to $129.00
Phone: (604) 565-8815




e the engine

“Off-Site”

Allt sem gert er utan vefsins til ad hjalpa
“ranking” - margt sem farid er yfir her




e the engine

Efnis-
markadssetning




“Google's automated ranking systems are designed to present helpful, reliable

information that's primarily created to benefit people, not to gain search engine
rankings, in the top Search results.”

- Creating helpful, reliable, people-first content, Google Search Central
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Efnismarkadssetning og SEO w

Gaedi frekar en magn Lykilordanotkun Lengra efni
* Hagzeda og videigandi » Vel rannsokud lykilord,  Dyprigreinar og

efnl er naudsynleqgt . , : . ,

. edlilega notud i efni leidarvisar eru almennt

 Magn er ekki sleemt ad o

hafa haerri i lelt
e Leitarvélarverdlauna e \eita virdl

efni sem hafa virdi fyrir e Halda notendum

folk lengur



e the engine

Efnismarkadssetning og SEO

Notendaupplifun

Audvelt ad lesa

Gott fyrir augao

Vel strukturad med
fyrirsognum, punktum og
myndum

Minnkar “bounce rate”
Eykur tima a sidu

“Baklinkar”

e (Gaelda efni faer baklinka
e Hafaveruleqg ahrif

« <] ~ O] 4
- m .
..‘ —‘ -
— N - -
: ¥

Uppfaert efni

e [ eitarvelarviljaheldur
efni sem hefur verio
uppfaert nylega

o Serstaklega ef efnid
fjallar um eitthvad sem
erisifelldri préoun



e the engine

Notendaupplifun og bestun fyrir snjallsima

e Audvelt “navigation”
e Virkarvelasnjallsima
e Notendavaenn = meiri synileiki




e the engine

Stadsetningar, geirar

Ekki sama hvort er fyrir...

e | ocal
e Alpjodleqgt
e eCommerce




e Greiddar auglysingar
e Hjalpa synileika




Aldrel buid




e the engine

Aldrei buid

SEQO er ekki “Set and Forget”!

Uppfaerslur a algorithma Samkeppni Videigandi efni

» Leitarvelareru st.éjéugt . Nyjir samkeppnisadilar . Straumar og stefnur
apé L(;ppfaerg ilgqr(;thmann koma a markad breytast

¢ raosemyvirsartdag . Nuverandi . Folk leitar ekki ad pvi
virkar kannski ekkl a , , , ,
morqun samkeppnisadilar samaidag og a morgun

° Uppf&rﬁu Og aalagaau Uppf&l’a S|g ¢ Efn|6 bal‘f aé bréaSt t|| aﬁ

« PuUverdurad haldaiog vera videigandi § hverjum

gott betur tima



e the engine

Aldrei buid

SEQO er ekki “Set and Forget”!

Notendahegdun Uppfaerslur a vefsiou Maelingar
 Hegdun notendapegar e Nyjarsiour * Fylgjast sifellt meo
kemur ad efni breytist ¢ Uppfeerslur & eldri lykilmeaelikvoroum s.s.

"bounce rate”’,

e T.d.leitasnjallsima sidum - easlut
: e , : eosliutimano
komin fram ur tolvum> e Kalla a endurskoodun til ) , J }
, o , , , conversion rates
bestun fyrir snjallsima ao stilla vio markmid

e |Innsyniporftilad nota
| bestun



e the engine

Arangur

e Greiningar og KPIs til ad fylgjast med arangri
e [olabordvid Google Analytics

e (Gagnadrifin akvordunartaka

e Hvaod parf ad bata, hvad virkar vel

e Hjalpa ad meaela hverju SEO skilar i kassann




Focus on the user and all else will follow.

- Ten things we know to be true, Google



“The page experience signal measures aspects of how USers perceive the experience
of interacting with a web page. Optimizing for these factors makes the web more

delightful for users across all web browsers and surfaces, and helps sites evolve towards
user expectations on mobile. We believe this will contribute to business success on the
web as users grow more engaged and can transact with less friction.”

- Evaluating page experience for a better web, Google Search Central



“Google's core ranking systems look to reward content that provides a good

page experience. Site owners seeking to be successful with our systems should
not focus on only one or two aspects of page experience. Instead, check if you're
providing an overall great page experience across many aspects.” ...

- Understanding page experience in Google Search Results, Google Search Central



Vertu atoppnum!
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